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INTRODUCTION

Scope
Travel in rebound mode following the devastating impact of COVID-19
Key takeaways

GLOBAL OUTLOOK

Evolution of the industry: recovery on track
Global country overview
Region by category: Asia leads the pack over the long term
Category by region: food and dining and shopping are popular in-destination activities
Regional channel trends: the dominance of offline remains
Top 10 markets: China and the US dominate the future outlook

TOP FIVE TRENDS

In-destination spending rides the wave of experience seekers
Resounding consumer interest in real-life experiences drives uptake for travel
Huge potential for Experience More spending
Cost-of-living crisis elevates the need for value-for-money travel features
Seamless integration for the connected trip
Choice and variety of authentic, local food and drink is front-of-mind for travellers

FRONT RUNNERS IN THE METAVERSE

Ocean Park creates immersive experiences, NFTs and events: Theme parks go meta
Disney: overlaying virtual on real-life experiences at its parks

MARKET SNAPSHOTS

Attractions
Experiences
Food and dining
Mobility
Wellness
Other in-destination spending
Asia Pacific
Australasia
Eastern Europe
Latin America
Middle East and Africa
North America
Western Europe

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
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trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/world-market-for-in-destination-
spending/report.


