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INTRODUCTION

Scope
Key findings
Exploring affordability, value and the cost of living
Local impacts of a global crisis
Balancing budget and lifestyle uncovered

DIVERSE REALITIES OF THE RISING COST OF LIVING

The cost-of-living crisis looks different around the world
Poorer households face a greater challenge in maintaining their standard of living
Unilever: Recognising that raising prices has not been an effective strategy
Co-op and Microsoft team up to redistribute surplus food
Empathetic solutions instead of reactionary price increases

DEVELOPED MARKET CONSUMERS FOCUSING ON REDUCING SPENDING

Finding simplicity in order to reduce expenditure
Demand for value ranges supports supermarkets, while discounters guarantee affordability
Team Repair: A sustainable monthly subscription teaching children science, tech and repair
Kaufland: Mixing sustainability and health and wellness into private label assortment
Double down on value features in developed markets

MIXED CONSUMER REACTIONS IN EMERGING AND DEVELOPING MARKETS

Consumers in Sub-Saharan Africa struggle due to unfavorable economic environment
Casava brings insurance to the mass market via digital app
Emerging and developing Asia is resilient in the face of rising costs
Shwapno expands to meet the growing demand of Bangladeshi urbanites
Titan’s Taneira expands to tap into growing demand for branded ethnic wear
Custom strategy needed in different emerging and developing countries

CONCLUSION

Key takeaways
Balancing budget and lifestyle: How to win
Evolution of affordability, value and the cost of living
Questions we are asking

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/affordability-value-and-the-cost-of-living-
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balancing-budget-and-lifestyle/report.


