m Euromonitor
International

The Online Grocery Landscape of the US

July 2023

Table of Contents

Page 1 of 2



INTRODUCTION

Scope
Key findings

THE ONLINE GROCERY LANDSCAPE

Introduction: The US online grocery market today

Who is the American online grocery shopper?

The battle between cost and convenience is perpetual

Online grocery in the US is largely consolidated among four major players

Meals, dairy and processed meat and seafood are the leading categories

What categories are over-indexing online and which are under-indexing?
Click-and-collect experiences short-term turbulence but long-term potential is strong
The PC remains the leading way to order groceries, with mobile devices close behind

FUTURE OUTLOOK

Online grocery will be the largest source of future sales growth for food and beverages
Amazon vs Walmart battle will define the coming years of online grocery

Gen Z's family formation patterns will necessitate a pivot to new types of consumers
Tech scepticism among Gen Z will slow adoption of newer ordering methods

CATEGORY DIVE: FOOD

Meal kits have been standout performers in the past, but they are slipping

The “infinite shelf” is more important in snacks than any other food category

Online shoppers are more sceptical of fresh food than of any other category

Baked foods face the same challenge as fresh food, but processed categories do not
Walmart outgrows the dairy category overall with its private label products

CATEGORY DIVE: BEVERAGES

The complexity of alcohol selling has made third-party services especially important
Hot drinks is the category that overperforms in online grocery more than any other
Soft drinks looks remarkably similar online and offline

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/the-online-grocery-landscape-of-the-us/report.
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