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INTRODUCTION

Scope
Key findings
EV Readiness uncovers the best prepared markets to welcome EVs
Changes to the 2023 EV Readiness Index
EV Readiness Index pillars

KEY HIGHLIGHTS

Top 20 EV Readiness Index 2023 performers: Key highlights relative to last year’s results
Bottom 20 EV Readiness Index 2023 performers: Key highlights relative to last year’s results
Norway is the most EV-ready again, as Western European economies maintain their lead
China’s robust EV charging infrastructure drives its strong EV Readiness performance in 2023
Several countries are capping EV incentives for light vehicles amid rising market maturity
Most leading EV Readiness countries deliver weaker results in the cost of ownership pillar
Countries can be segmented into 4 groups based on EV readiness

EV LANDSCAPE IN 2023

New EV registrations to hit 20% market share in 2023, but sales growth is slowing
China to account for 61% of new EV registrations in 2023 as domestic competition intensifies
Competition in the emerging markets to intensify as incentives attract new players

LONG-TERM PROSPECTS FOR EV READINESS

Governments need to formulate long-term EV targets and goals to drive electrification

LONG-TERM PROSPECTS FOR EV READINESS

Long-term EV readiness will require investment in grid capacity and infrastructure
EV readiness will need to go beyond passenger cars and include larger-duty vehicles
Improving EV supply chains remains a top priority for manufacturers

CONCLUSION

Summary 1 key points
Key commercial takeaways

METHODOLOGY

How was the EV Readiness Index constructed?

APPENDIX

Market Maturity: Top 20
Market Maturity: Bottom 20
Definition of data points: Market maturity
Infrastructure Maturity: Top 20
Infrastructure Maturity: Bottom 20
Definition of data points: Infrastructure maturity
Cost of ownership: Top 20
Cost of ownership: Bottom 20
Definition of data points: Cost of ownership
Consumer spending power: Top 20
Consumer spending power: Bottom 20

APPENDIX

Definition of data points used: Consumer spending power
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/ev-readiness-index-2023/report.


