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INTRODUCTION

Scope

Key findings

Key drivers affecting consumers in ltaly in 2025

How developments today shape consumer of tomorrow

POPULATION AND SOCIETY

Today 2025: ltaly facing a population crisis as birth rate drops to post-war low
Foreign migrants remain key to offsetting declining birth rates
Lack of exercise and poor diet taking their toll on the nation’s health

Tomorrow 2040: Population decline set to accelerate despite increasing life expectancy

Gen X set to be the focus of demand as they move into their retirement years
A shrinking population threatens to undermine Italy’s workforce requirements
Opportunities for growth

Case study: Record-low births reshaping demand in Italy

HOUSEHOLDS AND HOMES

Today 2025: Households without children on the rise as birth numbers fall
Population crisis looming as fewer births will mean fewer households
Apartment living remains the most popular choice among Italians

Tomorrow 2040: Single person households on the rise as couples as population ages

Female empowerment creating a slow shift away from traditional households
ltalian households becoming more connected as they embrace digital lifestyles
Opportunities for growth

Case study: Coop Alleanza partners with VusionGroup to deliver digital solutions

INCOME AND EXPENDITURE

Today 2025: Disposable income sees modest growth as cost of living rises

Most low-income households remain concerned about rising living costs in Italy
Baby boomers the big spenders as the focus shifts to health and wellbeing
Tomorrow 2040: Wealth will remain concentrated in urban areas

The gender pay gap is set to wider while middle-aged consumers hold the wealth
North-south divide to remain as northern cities dominate spending

Opportunities for growth

Case study: dm opens landmark 100th store in ltaly

LIFESTYLES

Key findings consumer survey

Gen Z demand quality while baby boomers look for all natural, local products
Budget restrictions continue to influence demand despite a strong focus on quality
ltalians looking to take more responsible actions as climate change concerns grow
Most Italians lack confidence in their financial situation

Work-life balance is the key work priority for younger employees

Opportunities for growth

Case study: EuroVast invests in a more sustainable future

CONCLUSION

Key takeaways

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
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spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/italy-consumer-profile/report.
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