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INTRODUCTION

Scope

Key findings

Key drivers affecting consumers in Mexico in 2025

How developments today shape the consumer of tomorrow

POPULATION AND SOCIETY

Today 2025: Population is growing and ageing

A young population of 131 million is ageing rapidly

Obesity and diabetes define the health burden

Tomorrow 2040: Old-age dependency ratio set to rise rapidly

Gen Z and Generation Alpha lead a youthful market

Mexico City leads a highly urban market

Opportunities for growth

Case study: Grupo Bimbo reformulates products to reduce sugar, sodium and fats

HOUSEHOLDS AND HOMES

Today 2025: Households larger than regional and global averages
Families dominate as households near 38 million

Most own houses, but few hold mortgages

Tomorrow 2040: Household numbers to rise while average size falls
Single person households grow fastest over the period to 2040
Connectivity spreads while online banking stays low

Opportunities for growth

Case study: Nu has rapidly expanded digital consumer banking in Mexico

INCOME AND EXPENDITURE

Today 2025: Inequality is high, with a wide gender disposable income gap

Falling remittances squeeze household budgets

Financial confidence drives Mexico’s experience-led younger consumer spending
Tomorrow 2040: Growth in gross incomes to be concentrated among older consumers
Rising incomes reshape luxury, technology and gender spending gaps

Mexico’s consumer spending growth to remain moderate over the period to 2040
Opportunities for growth

Case study: Remittances decline for the first time in 11 years

LIFESTYLES

Key findings of the consumer survey

Generation X particularly willing to pay for healthy and nutritious food and beverages
Optimistic but determined bargain-hunters

Sustainability and health awareness rise

Mexican consumers show rising financial confidence and strong future optimism

Low unemployment, gender gaps and Al reshape Mexico’s workforce priorities
Opportunities for growth

Case study: Coppel targets younger consumers with creator-led engagement

CONCLUSION

Key takeaways

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
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spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/mexico-consumer-profile/report.
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