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INTRODUCTION

Scope
Key findings
Key drivers affecting consumers in Hong Kong in 2025
How developments today shape consumer of tomorrow

POPULATION AND SOCIETY

Today 2025 : baby boomers retain their consumer market influence
Baby boomers lead today, but the population is ageing fast
Ageing population shapes government policy
Tomorrow 2040: Rapid expansion of the 65+ cohort raises the old-age dependency ratio
Millennials overtake baby boomers to become the leading cohort
Opportunities for growth
Case study: The silver economy becomes a policy priority

HOUSEHOLDS AND HOMES

Today 2025: households grow in number but shrink in size
Single-person and child-free households grow fastest
Apartments dominate and tenure is finely balanced
Tomorrow 2040: Single-person homes become the most prevalent household type
Household heads grow older, and more are female
Near-universal connectivity drives the smart, cashless home
Opportunities for growth
Case study: octopus extends the cashless home across the border

INCOME AND EXPENDITURE

Today 2025: Income inequality remains among the region's widest
Incomes are the region's highest, but unevenly shared
Cost-of-living concern persists despite low inflation
Tomorrow 2040: Population aged 40-44 projected to have the highest per capita income
Affluent numbers swell as expenditure climbs
Opportunities for growth
Case study: Northbound consumption reshapes the wallet

LIFESTYLES

Key findings consumer survey
Premium and health features command a price premium
Value-seeking coexists with the region's highest incomes
Sustainability concern shapes purchasing
Financial confidence supports steady saving
Work shifts towards flexibility and reskilling
Opportunities for growth

LIFESTYLES

Case study: Hong Kong's single-use plastics regime advances

CONCLUSION

Key takeaways

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
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spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/hong-kong-china-consumer-profile/report.


