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INTRODUCTION

Scope

Key findings

Key drivers affecting consumers in Nigeria in 2025

How developments today shape the consumer of tomorrow

POPULATION AND SOCIETY

Today 2025: Nigeria has a large and youthful population

A young population of 237.5 million, which continues to grow rapidly
Hypertension leads health risks in a young population

Tomorrow 2040: Older population to grow fastest as life expectancy increases
Population to exceed 312 million by 2040, as fertility eases

Lagos is the largest city by far, with urbanisation in Nigeria heading towards 76%
Opportunities for growth

Case study: Moniepoint banks a young, cash-reliant majority

HOUSEHOLDS AND HOMES

Today 2025: Large households continue to be the norm

Household numbers reach almost 49 million, with large families the norm

Most own homes, but mortgages barely exist

Tomorrow 2040: Couples with children households will continue to grow strongly
Single-person and female-headed households grow fastest

Broadband access forecast to grow rapidly over the period to 2040
Opportunities for growth

Case study: Renewed Hope targets a 17 million home deficit

INCOME AND EXPENDITURE

Today 2025: Discretionary spending remains well below the regional average
Devaluation cuts disposable income in dollar terms

Inflation and subsidy removal squeeze household budgets

Tomorrow 2040: Older consumers expected to see rapid growth in gross income
A young workforce faces high unemployment

Consumer spending rebuilds towards USD372 billion by 2040

Opportunities for growth

Case study: 2025 tax reform reshapes take-home incomes

LIFESTYLES

Key findings consumer survey

Baby Boomers and Generation X are most willing to pay for higher quality
Value-seeking and bargain-hunting define shopping

Environmental concern is high, despite hardship

Optimism and saving persist through the downturn

Those of working-age are ambitious, but face high unemployment
Opportunities for growth

LIFESTYLES

Case study: Jumia deepens e-commerce beyond the cities

CONCLUSION

Key takeaways
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Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/nigeria-consumer-profile/report.
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