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INTRODUCTION

Scope
Key findings
Key drivers affecting consumers in India in 2025
How developments today shape the consumer of tomorrow

POPULATION AND SOCIETY

Today 2025: Just over half of the population is aged under 30
India remains the world's largest and youngest consumer base
Lifestyle disease burden grows alongside wellness spending
2040: Population growth slows over 2025-2040
Population growth slows to 0.7% CAGR over 2025-2040
Cities expand but rural India remains the larger market
Opportunities for growth
Meesho highlights strong potential in lower tier cities

HOUSEHOLDS AND HOMES

Today 2025: Household size shrinks but couples with children still dominate
Houses dominate and owner-occupation is the norm
Household composition rebalances slowly to 2040
Tomorrow 2040: Couples with children to remain the leading household type
Household heads continue to be male and middle-aged
Broadband and quick commerce reshape the home
Opportunities for growth
Case study: Amazon Now and the quick commerce arms race
Case study: Amazon Now and the quick commerce arms race

INCOME AND EXPENDITURE

Today 2025: Incomes grow fast but the gender gap stays wide
Inflation falls in 2025 as GST 2.0 tax reform takes effect
Millennials intend to increase spending the most across several categories
Tomorrow 2040: Social class E still anchors the consumer pyramid
Wealth concentrates in high-income brackets by 2040
Consumer expenditure more than doubles, led by Delhi and Bangalore
Opportunities for growth
Case study: GST 2.0 tax reform resets the consumer price architecture

LIFESTYLES

Key findings consumer survey
Older shoppers pay for quality, younger ones for organic goods
While managing expenditure, consumers are willing to pay more for high quality
Sustainability awareness translates unevenly into action
Financial optimism is high, especially among millennials
Salary and security still top work priorities as more women enter the workforce
Opportunities for growth

LIFESTYLES

Case study: Diwali 2025 sets a record on Indian-made spending

CONCLUSION

Key takeaways
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/india-consumer-profile/report.


