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INTRODUCTION

Scope
Key findings
Key drivers affecting consumers in Germany in 2025
How developments today shape the consumer of tomorrow

POPULATION AND SOCIETY

Today 2025: Population peaks at 83.6 million
A declining population sustained by immigration
Higher cholesterol and less exercise compared with regional averages
Tomorrow 2040: Old-age dependency ratio set to rise significantly
Population falls to 80.8 million as it ages
Demand spreads across many cities
Opportunities for growth
Case study: DHL responds to the decline in the working-age population

HOUSEHOLDS AND HOMES

Today 2025: Number of households rising as average size falls
Single person households are the leading type
A nation of renters faces a housing shortage
Tomorrow 2040: Number of households will continue to rise, despite falling population
Household numbers continue to rise as single living grows
Connectivity and digital banking are widespread
Opportunities for growth
Case study: Vonovia offers affordable rental homes with integrated services

INCOME AND EXPENDITURE

Today 2025: Wealth is increasingly concentrated
An industrial slump weighs on consumer spending
High incomes stagnate as savings run high
Tomorrow 2040: Rural/urban disposable income gap forecast to grow
Wealth concentrates as the affluent tier grows
Consumer spending to grow to USD2.9 trillion by 2040
Opportunities for growth
Case study: Rewe Group offers lower prices, loyalty programmes and digital services

LIFESTYLES

Key findings of the consumer survey
Preference for high quality and performance evenly spread across generations
Discounters and private label define shopping
Measured views on sustainability
Value-seeking amid deep pessimism
Germany’s labour market stays tight amid rapid workplace transformation
Opportunities for growth

LIFESTYLES

Case study: Aldi, Lidl and the rise of private label

CONCLUSION

Key takeaways
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Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/germany-consumer-profile/report.


