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INTRODUCTION

Scope
Key findings
Key drivers affecting consumers in Indonesia in 2025
How developments today shape the consumer of tomorrow

POPULATION AND SOCIETY

Today 2025: The population continues to grow and Generation Alpha takes the lead
Gen Alpha overtook Gen Z as the largest cohort
Lifestyle disease risk rises as wellness gains ground
Tomorrow 2040: Expanding youth population alongside increasing life expectancy
Ageing accelerates and a silver economy emerges
Urbanisation concentrates demand in the largest cities
Opportunities for growth
Case study: QRIS Tap brings tap-to-pay to young consumers

HOUSEHOLDS AND HOMES

Today 2025: Households with four persons have the biggest share
Households multiply as average size keeps shrinking
Ownership stays high while renting recedes
Tomorrow 2040: Households continue to increase in number while shrinking in size
Households age with female-headed households a growing minority
Connectivity close to universal, with smart homes growing in number
Opportunities for growth
Case study: BTN underwrites Indonesia's 3 Million Homes push

INCOME AND EXPENDITURE

Today 2025: The gender income gap persists, while inequality eases only marginally
Incomes rise but the middle-class squeeze offers fresh challenges
Spending priorities diverge sharply by generation
Tomorrow 2040: Disposable income rise outpaces the regional average
Younger, urban earners lead income growth to 2040
Consumption shifts online and towards services
Opportunities for growth
Case study: Shopee consolidates where Indonesians spend online

LIFESTYLES

Key findings consumer survey
Quality and local pride reshape willingness to pay
Frugal living coexists with selective indulgence
Sustainability moves from sentiment to expectation
Financial optimism underpins saving and investing
Work flexibility and reskilling reshape daily life
Opportunities for growth
Case study: Sejauh Mata Memandang turns sustainability into pride

CONCLUSION

Key takeaways

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
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spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/indonesia-consumer-profile/report.


