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INTRODUCTION

Scope
Key findings
Key drivers affecting consumers in Saudi Arabia in 2025
How developments today shape the consumer of tomorrow

POPULATION AND SOCIETY

Today 2025: Population skewed towards 25-44 year-old males – many are expatriates
Migration keeps a young population growing to 36 million
Saudi Arabia’s health-risk profile dominated by metabolic conditions
Tomorrow 2040: Growth to be led by 65+ year-olds
Population reaches 44.7 million by 2040, as fertility falls
Riyadh leads a highly urban, city-based market
Opportunities for growth
Case study: Vision 2030 brings Saudi women into the workforce

HOUSEHOLDS AND HOMES

Today 2025: Polarisation between small households and large ones
Single-person households are now the largest type
Home-ownership rising, although renting still dominates
Tomorrow 2040: Single-person households set for the fastest growth
Households with heads aged 50+ years forecast to see fastest growth
Connectivity is universal and banking is digital
Opportunities for growth
Case study: Sakani drives Saudi homeownership towards 70%

INCOME AND EXPENDITURE

Today 2025: Males’ disposable income more than three times that of women
Low inflation masks rising rents and dissaving
Consumers are fairly confident abut their future finances
Tomorrow 2040: Only a marginal narrowing of the gender income gap
Rising incomes and affluent millennials reshape consumer demand
Consumer spending nears USD875 billion by 2040
Opportunities for growth
Case study: Tamara scales shariah-compliant BNPL

LIFESTYLES

Key findings consumer survey
Older consumers particularly favour higher quality
Selective value-seeking rather than deep frugality
Environmental awareness grows as consumers adopt more sustainable everyday habits
Optimism and saving persist alongside high spending
AI, workforce reforms and skills reshape Saudi Arabia’s employment landscape
Opportunities for growth

LIFESTYLES

Case study: Tourism and Riyadh Season redraw leisure demand

CONCLUSION

Key takeaways
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Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/saudi-arabia-consumer-profile/report.


