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INTRODUCTION

Scope

Key findings

Key drivers affecting consumers in New Zealand in 2025
How developments today shape the consumer of tomorrow

POPULATION AND SOCIETY

Today 2025: Slow growth in the population, which is ageing

Millennials lead a population of 5.3 million

Cholesterol and inactivity outpace the average for developed markets
Tomorrow 2040: 65+ year-olds set to be the fastest growing age group
Population grows to 6.1 million by 2040, despite migration cooling
Auckland anchors an urbanisation rate close to reaching 88%
Opportunities for growth

Case study: Ryman Healthcare scales for the retirement boom

HOUSEHOLDS AND HOMES

Today 2025: Couples without children and single person households growing fastest
Households pass 1.9 million as average size keeps shrinking

Houses still dominate, although a third of households rent

Tomorrow 2040: Growth in single person households outpaces couples without children
Single-person households grow fastest to 2040

Broadband and online banking near saturation

Opportunities for growth

Case study: Simplicity Living builds out professional rental

INCOME AND EXPENDITURE

Today 2025: Discretionary spending below global and developed country averages
Incomes are rising, with men still earning a third more than women

Cost of living pressures hit the lowest earners hardest

Tomorrow 2040: Social class E has a greater share than the developed countries average
Baby Boomers turn retirement into a spending category

Consumer spending predicted to reach USD219 billion by 2040

Opportunities for growth

Case study: A concentrated grocery market meets new rules

LIFESTYLES

Key findings: Consumer survey

Generation Z particularly willing to pay for superior taste and high quality essential
Gen Z pays up for quality and taste

Sustainability intent runs below the global average

Savers remain cautious about the financial future

Unemployment rises as workers eye Al reskilling

Opportunities for growth

LIFESTYLES

Case study: Temu accelerates value-led online shopping

CONCLUSION

Key takeaways
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Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/new-zealand-consumer-profile/report.
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