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INTRODUCTION

Scope

Key findings

Key drivers affecting consumers in Peru in 2025

How developments today shape consumer of tomorrow

POPULATION AND SOCIETY

Today 2025: Population ages as life expectancy rises but birth rates fall

Population ageing remains a feature of the market despite a below average median age
Rising obesity levels remain the key health threat

Tomorrow 2040: Increasing life expectancy to support population growth

Younger cohorts set to remain the driving force in the market

Urbanisation set to continue with Lima dwarfing the populations of other cities
Opportunities for growth

POPULATIONANDSOCIETY

Case study: Venezuelan mass migration reshapes the consumer base

HOUSEHOLDS AND HOMES

Today 2025: Average household size remains above the regional average
Peruvian households remain informed by traditional family values

Peruvians retain a preference for larger homes

Tomorrow 2040: Expected rise in single person households as priorities change
New opportunities for businesses as the gender gap closes

Peruvians embrace digital lifestyles as internet penetration continues to rise
Opportunities for growth

Case study: Self-built homes dominate a low-mortgage market

INCOME AND EXPENDITURE

Today 2025: Brighter economic outlook as inflation stabilises and unemployment drops
Peruvians remain budget conscious despite falling inflation

Baby boomers show commitment to investing in healthy ageing

Tomorrow 2040: Urbanisation to support steady growth in disposable income
Consumers in their forties set to accumulate the greatest wealth

Lima will remain the key consumer market as discretionary spending rises
Opportunities for growth

Case study: Hard discounters expand as Peruvians chase value

LIFESTYLES

Key findings consumer survey

Baby boomers value strong brands when it comes to paying more

Peruvians adopt value-seeking behaviour but with a focus on quality

Consumers taking action as climate change becomes a growing concern
Peruvians display financial confidence with around a third able to set aside savings
Unemployment falls as consumers adapt to the advance of Al and automation
Opportunities for growth

LIFESTYLES

Case study: Yape supports the shift towards cashless payments

CONCLUSION

Key takeaways
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/peru-consumer-profile/report.
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