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INTRODUCTION

Scope
Key drivers affecting consumers in Colombia in 2022
How developments today shape the consumer of tomorrow
Key findings

POPULATION AND SOCIETY

Today 2022: Generation Z remains the largest cohort
Today: Venezuelans account for the majority of immigrants in Colombia
Today: Colombian consumers express enthusiasm for novelty and virtual experiences
Tomorrow 2040: Population will remain relatively young
Tomorrow : Generation Z will remain the largest generation cohort
Tomorrow : Bogota will remain the largest consumer market
Areas of opportunity
Case study: Bogota’s mayor’s office and CAF collaborates to build a metro line in the city

HOUSEHOLDS AND HOMES

Today 2022: Majority of households continue to live in rented dwellings
Today: Couples with children remain dominant in 2022
Today: More Colombians value homes with access to green areas
Tomorrow 2040: Single-person households to become the dominant household type
Tomorrow: Colombia’s government seeks gender equality
Tomorrow: Colombian consumers value virtual experiences
Areas of opportunity
Case Study: Colombia's Ubits surges as e-learning leader in 2022

INCOME AND EXPENDITURE

Today 2022: The lowest social class E continues to dominate in Colombia
Today: Price surge in alcoholic beverages, education, and food
Today: Colombian consumers face inflation-driven financial challenges
Tomorrow 2040: Social classes D and E to remain prevalent by 2040
Tomorrow: Middle class to witness modest growth
Tomorrow: Bogota's economic dominance projected to continue
Areas of opportunity
Case study: Colombia’s fintech leader Puntored is venturing into the Mexican market

LIFESTYLES

Key findings consumer survey
All generations in Colombia have a positive outlook on their future
Colombians are looking for ways to save more
Colombians prioritise work-life balance
Real-life stores are still highly popular in Colombia
Over 70% of Colombians are worried about climate change
Case study: Colombian start-up makes accessories from recycled plastic
Areas of opportunity

CONCLUSION

Key findings

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
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spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/colombia-consumer-profile/report.


