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INTRODUCTION

Scope
Key findings
Key drivers affecting consumers in Sweden in 2025
How developments today shape consumer of tomorrow

POPULATION AND SOCIETY

Today 2025: Population growth slows as migration controls tighten
Sweden’s median age rises as birth rates fall and life expectancy increases
Sweden remains a comparatively healthy country despite rising obesity rates
Tomorrow 2040: Rapid population ageing set to continue
Millennials and younger generations set to shape market demands
Urbanisation set to continue with Stockholm at the centre
Opportunities for growth

POPULATIONANDSOCIETY

Case study: Eucerin targets anti-ageing market with science-backed launch
Case study: Eucerin targets anti-ageing market with science-backed launch

HOUSEHOLDS AND HOMES

Today 2025: Childless and single-person households on the rise
Ageing population leading to rise in single person dwellings
Housing costs on the rise with Swedes preferring apartment living
Tomorrow 2040: Demographic shifts to lead to more single person households
Older women set to be the key decision makers of the future
Sweden remains one of the leading digital markets
Opportunities for growth
Case study: Polarn O. Pyret and Newbie expand their circular retail models

INCOME AND EXPENDITURE

Today 2025: Rising unemployment creates growing economic uncertainty
The majority of Swedes are concerned about the rising cost of living
Baby boomers investing in a healthier future
Tomorrow 2040: Wealth set to become increasingly concentrated in urban areas
Incomes set to rise gradually as over 65s shape luxury consumption behaviours
Swedes set to spend more with Stockholm the key beneficiary
Opportunities for growth
Case study: Essity delivers premium value with new launch

LIFESTYLES

Key findings consumer survey
High quality, healthy and locally-sourced products find favour with Swedes
Swedes adopt bargain hunting behaviour in the face of economic pressures
Swedes show growing commitment to protecting the environment
Economic uncertainty prevails with little hope of a short-term recovery
A strong work-life balance the key priority for Swedish workers
Opportunities for growth

LIFESTYLES

Case study: Mini Rodini launches sustainable childrenswear collection

CONCLUSION

Key takeaways
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/sweden-consumer-profile/report.


