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INTRODUCTION

Scope
Key findings
Key drivers affecting consumers in Singapore in 2025
How developments today shape the consumer of tomorrow

POPULATION AND SOCIETY

Today 2025: A youthful population, but ageing rapidly
Ultra-low fertility leaves migration to drive growth
Cholesterol tops an ageing city’s health risks
Tomorrow 2040: Millennials still lead, but the workforce starts to shrink
The population is ageing sharply as it nears 6.3 million
Opportunities for growth
Case study: Singapore turns ageing into a longevity dividend

HOUSEHOLDS AND HOMES

Today 2025: Average household size is declining
Households near 2 million as they continue to shrink
Almost everyone owns an apartment
Tomorrow 2040: Single-person households set to grow fastest to 2040
Ageing and solo living reshape Singapore’s household structure and consumer demand
Universal connectivity drives advanced digital consumer economy and commerce
Opportunities for growth
Case study: Housing & Development Board (HDB) flats anchor a nation of homeowners

INCOME AND EXPENDITURE

Today 2025: Disposable income returns to growth after decline in 2024
A GST rise keeps cost of living in focus
Financial confidence supports healthy ageing and lifestyle-focused consumer spending
Tomorrow 2040: 45-64 year-olds set to surpass 30-44 year-olds to lead Social Class A
Wealth concentrates in a global financial hub
Opportunities for growth
Case study: A family-office boom cements a wealth hub

LIFESTYLES

Key findings consumer survey
Millennials look for healthy food and high-quality household essentials
Selective value-seeking in a high-cost city
Sustainability and healthy ageing shape values
Strong savings and financial resilience underpin confident long-term consumer spending
Low unemployment and AI drive workforce adaptation and higher career ambitions
Opportunities for growth
Case study: Content commerce reshapes how Singapore shops

CONCLUSION

Key takeaways

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
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a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/singapore-consumer-profile/report.


