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INTRODUCTION

Scope
Key findings
Key drivers affecting consumers in United Arab Emirates in 2025
How developments today shape consumer of tomorrow

POPULATION AND SOCIETY

Today 2025: Foreign citizens remain the majority of the United Arab Emirates population
Millennials still drive the United Arab Emirates consumer market
Raised cholesterol remains the top health risk
Tomorrow 2040: Population grows fastest in the region to 2040
Gen Z to eclipse millennials as the largest cohort
Dubai remains the hub of economic dynamism
Opportunities for growth
Case study: Talabat redefines quick commerce in the United Arab Emirates

HOUSEHOLDS AND HOMES

Today 2025: Households remain large by global standards
Apartments dominate and most residents rent
Nearly half of residents work from home at least weekly
Tomorrow 2040: Couples with children stay the majority household type
Heads of household remain near-completely male
Technology continues to simplify United Arab Emirates households
Opportunities for growth

HOUSEHOLDS AND HOMES

Case study: Noon scales as the homegrown United Arab Emirates e-commerce champion

INCOME AND EXPENDITURE

Today 2025: The gender income gap remains wide in the United Arab Emirates
Consumers remain alert to rising everyday costs
Baby boomers most likely to spend on experiences
Tomorrow 2040: Disposable incomes to continue to grow steadily
Consumers aged 45-49 to hold the highest income
Housing remains the highest expenditure category
Opportunities for growth

INCOME AND EXPENDITURE

Case study: carrefour expands private label tissue and hygiene ranges

LIFESTYLES

Key findings consumer survey
Baby boomers most willing to pay more for health benefits
Rising costs are creating more frugal consumers
Sustainability moves to the centre of consumer choice
Emirati consumers stay optimistic about their finances
Male employment still far ahead of female employment
Opportunities for growth

LIFESTYLES

Case study: the sustainable city anchors net zero ambition

CONCLUSION
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Key takeaways

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/united-arab-emirates-consumer-profile/report.


