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INTRODUCTION

Scope
Key findings
Key drivers affecting consumers in Thailand in 2025
How developments today shape consumer of tomorrow

POPULATION AND SOCIETY

Today 2025: Ageing population in sustained decline, driven by very low fertility
An ageing population of 71.6 million has started to shrink
Very high cholesterol tops the health risks
Tomorrow 2040: 65+ year-olds the only age-group expected to grow
Population falls to 69.5 million as it ages rapidly
Urbanisation rises sharply, led by Bangkok
Opportunities for growth
Case study: CP Axtra addresses Thailand’s ageing population

HOUSEHOLDS AND HOMES

Today 2025: Single-person households lead as household sizes continue to shrink
Single-person households are the largest type
Most own houses as female-headed homes rise
Tomorrow 2040: Single households grow rapidly to account for almost one third of total
Households keep growing even as population falls
Connectivity and digital banking are widespread
Opportunities for growth
Case study: Minor International seeks to meet the needs of single-person households

INCOME AND EXPENDITURE

Today 2025: Equality is relatively high and improving, but debt is an issue
Prices fall, but consumers are still concerned about the cost of living
Rising incomes offset by heavy household debt and persistent cost pressures
Tomorrow 2040: Smaller share of Social Class E than the regional and global averages
Low inequality but modest wealth creation
Consumer spending grows to USD546 billion by 2040
Opportunities for growth
Case study: Krungsri aims to tackle high household debt

LIFESTYLES

Key findings of the consumer survey
Millennials and Generation X seek out high-quality household essentials
Bargain-hunting meets a quality bias
Sustainability and health shape values
Strong savings habits and financial optimism support future consumer confidence
Generation X and Millennials highly focused on job security
Opportunities for growth
Case study: TikTok Shop drives growth in retail e-commerce

CONCLUSION

Key takeaways

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research



Page 3 of 3

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/thailand-consumer-profile/report.


