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INTRODUCTION

Scope
Key findings
Key drivers affecting consumers in the US in 2025
How developments today shape consumer of tomorrow

POPULATION AND SOCIETY

Today 2025: Reduced immigration slows population growth
Cultural backgrounds of immigrants are increasingly diverse
Obesity and diabetes prevalence set to increase
Tomorrow 2040: Growth slows, but is fastest among older generations
Population growth slows as immigration is curbed
Urbanisation continues, while the working-age population shrinks
Opportunities for growth
Eli Lilly widens affordable GLP-1 access as obesity care goes direct-to-consumer

HOUSEHOLDS AND HOMES

Today 2025: Household sizes are larger than the developed countries average
Single person households the leading type, and fastest growing
House prices have risen sharply
Tomorrow 2040: Rapid growth expected in high-income households
Most households have female heads, but traditional gender roles persist
The US is highly advanced digitally, with consumers seeking convenience and efficiency
Opportunities for growth
Amazon brings agentic AI into the home with Alexa+

INCOME AND EXPENDITURE

Today 2025: The cost of living has risen significantly in recent years
Lowest income households hit hardest by price rises for essentials
More consumers are concerned with their financial situation than are comfortable with it
Tomorrow 2040: 45-64 year-olds will remain the highest income group
The gender pay gap is expected to increase in the long term
Southern cities expected to see the fastest growth in consumer expenditure
Opportunities for growth
ThredUp’s AI-led resale model turns value-seeking into record growth

LIFESTYLES

Key findings consumer survey
High quality in household essentials is particularly favoured across all generations
US consumers slower than their global peers to modernise their shopping behaviour
US consumers more inclined to focus on themselves than on the wider world
US consumers show little optimism regarding their financial outlook
The gender employment gap is narrowing while the pay gap is increasing
Opportunities for growth
Case study: OpenAI’s Instant Checkout makes ChatGPT a shopping channel

CONCLUSION

Key takeaways

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research



Page 3 of 3

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/us-consumer-profile/report.


