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KEY FINDINGS

Key findings

Growth will favour brands that simplify, earn trust and lean into the ageing trend
Our expert’s view of Competitor Strategies in Retail Tissue and Hygiene

INTRODUCTION

Global giants under pressure as regional players win with value and efficiency
Local upstarts lead growth by scaling accessible premium experience

Key facts to share

Top five trends in Retail Tissue and Hygiene

COMPETITIVE OVERVIEW

Most top players remain sector focused, signalling value of specialisation
Private label ascends: From price fighter to proactive trend setter
Beyond market growth: Where competitive advantage is being built
Winning emerging markets through local production

Focus beats scale in the fight for category leadership

Most top players concentrate growth in a handful of power brands

From shelf to screen: Social commerce is rewriting the rules of scale
Scale sets the base, but focused execution determines who gains

STRATEGIC ACTIONS BY BRANDS

Kimberly-Clark's Kenvue deal reflects a broader shift beyond tissue and hygiene
Essity is concentrating resources behind higher-value hygiene needs

Leading players are tailoring growth strategies to local realities

Challenger brands are turning wellness credentials into premium value

Volatility across fibre and energy inputs raises the value of supply chain control
Competitors are rebuilding growth around value, relevance and control

CONCLUSION

Opportunities for growth
Questions we are asking

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/competitor-strategies-in-retail-tissue-and-

hygiene/report.
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