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INTRODUCTION

Scope
Key findings
Key drivers affecting consumers in Vietnam in 2025
How developments today shape consumer of tomorrow

POPULATION AND SOCIETY

Today 2025: Population ageing rapidly as birth rate falls
A rapidly ageing population set to reshape priorities by 2040
High blood pressure and raised cholesterol the primary health risks
Tomorrow 2040: Millennials to remain central to growth as population ages
Millennials will remain central to economic growth
Metros set to see benefit from expansion in working age population
Opportunities for growth
Case study: Vietnam growing old before it becomes rich

HOUSEHOLDS AND HOMES

Today 2025: Home ownership remains high with the focus on family-centred living
Households remain family focused but single occupancy homes on the rise in urban areas
Home ownership remains high with consumers valuing comfort and privacy
Tomorrow 2040: Expanding urban workforce to fuel rise in single-person households
Traditional gender roles dictate household structures
Vietnam’s youthful population eager to embrace digital technology
Opportunities for growth
Case Study: MoMo building a cashless super-app economy

INCOME AND EXPENDITURE

Today 2025: Incomes rise as Vietnam’s middle class expands
Rising living costs put pressure on households to economise
Millennials show a preference for spending on experiences and education
Tomorrow 2040: Metros will be key to economic growth
Those in the 40-44 age bracket set to drive spending
Consumer expenditure set to rise on the back of an expanding middle class
Opportunities for growth
Case study: A consuming class boom reshapes the market

LIFESTYLES

Key findings consumer survey
Baby Boomers the big spenders in 2025
Consumers adopt frugal shopping habits in response to rising living costs
Vietnamese go green as climate concerns intensify
Confident consumers investing in tomorrow as savings grow
AI reshaping the jobs market
Opportunities for growth
Case study: TikTok Shop and Shopee drive a surge in live commerce

CONCLUSION

Key takeaways

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
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spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/vietnam-consumer-profile/report.


