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INTRODUCTION

Our expert’s view of travel in 2026
Key findings
A USD3.2 trillion market shifts from recovery to reinvention
Top five trends in travel
Top five trends uncovered

AI: THE NEW INTERMEDIARY

AI rewrites the travel journey
Mindtrip: Travel’s first chat-to-checkout flight booking
Amex GBT Egencia: AI connector in Claude for business travel
Opportunities for growth: AI as the new intermediary

THE “WORTH IT” EQUATION

The new value equation in travel
Delta Air Lines: Premium brand commanding 20% more per seat
ixigo: Utility-driven value for price-conscious travellers
Growth through tiered, value-led offerings

EXPERIENCES COME FIRST

The experience-led travel shift
GetYourGuide: first experiences platform to cross EUR1 billion
Tomorrowland Global Journey: festival as mega travel operator
Opportunities in the experiences economy

THE FRICTIONLESS RACE

The seamless travel battleground
Emirates and Dubai Airport: Biometric path and red carpet corridor
Trip.com and IATA: digital ID wallet pilot for booking
Growth through seamless travel infrastructure

THE POLY-CRISIS TRAVELLER

Resilient travel in an uncertain world
Saudi Arabia: Package visa and Vision 2030 tourism transformation
South Korea: K-Culture Visa and intra-Asian tourism wave
Operators building resiliency as a strategic advantage

CONCLUSION

Future implications
Opportunities for growth

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
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Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/top-five-trends-in-travel/report.


