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Key findings

Key drivers affecting consumers in Taiwan, China in 2025
How developments today shape the consumer of tomorrow

POPULATION AND SOCIETY

Today 2025: Population decline and high urbanisation shape Taiwan, China’s demographics
A shrinking population with the world's lowest fertility

Diabetes rises in a rapidly ageing society

Tomorrow 2040: Median age rises as only the 60+ population increases

Population in Taiwan, China falls while ageing sharply

Taipei anchors a highly urban market

Opportunities for growth

Case study: A super-aged society and record-low births characterise Taiwan, China

HOUSEHOLDS AND HOMES

Today 2025: Single-person and child-free households continue to rise

Small households rise as single living overtakes families

High ownership meets severe housing unaffordability

Tomorrow 2040: Single-person households overtake couples with children

As the population falls, the number of households stays flat due to smaller household sizes
As the population falls, the number of households stays flat due to smaller household sizes
Digital life and banking are near-universal

Opportunities for growth

Case study: The world's costliest housing squeezes the young

INCOME AND EXPENDITURE

Today 2025: Wealthy and affluent consumers and disposable incomes grow
High incomes and exceptional savings among the population in Taiwan, China
An Al-driven boom that consumers barely feel

Tomorrow 2040: Steady growth in disposable income

Disposable income grows fastest for the youngest age group during 2025-2040
Consumer spending grows at a moderate pace to 2040

Opportunities for growth

Case study: A semiconductor and Al boom powers a K-shaped economy
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Key findings consumer survey

Baby boomers most likely to be willing to pay more for health attributes and high quality
Taiwanese consumers display frugal value-seeking with a quality bias

Sustainability and minimalism gain ground

Taiwan, China demonstrates a strong saving culture

Earning a high salary remains the top priority

Opportunities for growth
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Case study: Group-buying reshapes how Taiwan, China shops

CONCLUSION

Key takeaways
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/taiwan-china-consumer-profile/report.
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