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INTRODUCTION

Scope

Key findings

Key drivers affecting consumers in Taiwan in 2023

How developments today shape the consumers of tomorrow

POPULATION AND SOCIETY

Today 2023: Population decline and urbanisation shape Taiwan's demographics

Ageing population and declining birth rate

Taiwanese consumers prioritise health supplements more than the global average
Tomorrow 2040: Population declines as 60+ age group emerges as the sole growth segment
Millennials remain key drivers of Taiwan’s consumer market despite population decline
Urbanisation accelerates as Taiwan's working-age population declines

Opportunities for growth

POPULATIONANDSOCIETY

Case study: Leadtek expands into health-tech with home sleep monitoring service

HOUSEHOLDS AND HOMES

Today 2023: Single person households on the rise and more common than elsewhere
Smaller families and child-free households gain prominence

Consumers prioritise the availability of public transport and indoor parking

Tomorrow 2040: Quarter of households set to be single person

Ageing household heads and more female household heads than elsewhere in Asia Pacific
Already technologically savvy consumers set to be even more connected by 2040
Opportunities for growth

Case study: Taisugar develops senior-friendly housing to address Taiwan’s ageing population

INCOME AND EXPENDITURE

Today 2023: Rising disposable income and a sizeable middle class

A quarter of consumers plan to cut spending as transport expenditure rises most

Older generations drive spending growth on health and travel in Taiwan

Tomorrow 2040: Stable growth in disposable income and older high-income consumers
Disposable income growth to fuel demand for premium goods

Taipei to remain the largest market though other cities will see faster growth
Opportunities for growth

Case study: T-Pass launched as access to affordable public transit

LIFESTYLES

Key findings of the consumer survey

Health properties and quality drive willingness to pay especially among Generation Z
Frugal habits emerge as Taiwanese consumers prioritise bargains in line with global trends
Generation X and Millennials displays highest overall engagement in green activities
Savings and emergency funds reflect strong financial habits

Both youth unemployment rate and gender employment gap above 10%

Opportunities for growth

LIFESTYLES

Case study: Miniwiz upcycling waste into high-performance materials

CONCLUSION

Key takeaways
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/taiwan-consumer-profile/report.
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