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Our expert’s view of personal accessories in 2024
Personal accessories snapshot
Key findings

INTRODUCTION

Personal accessories continue to face challenges amid volatile market conditions
Top five trends in personal accessories
Top five trends uncovered
Drivers of consumer markets and impact on personal accessories
Adjacent industries and how they impact personal accessories

STATE OF THE INDUSTRY

Consumers remain cautious amid an uncertain macroeconomic environment
Economic, geopolitical and climate factors disrupt the overall industry performance…
…so the small but mighty UHNWI segment will come into even greater focus
Hong Kong continues to enjoy strong per capita spending across personal accessories
Asia will set trends and drive growth in many personal accessories categories
Asia Pacific expected to remain a key driver over the forecast period and beyond
Jewellery and watches lead as the only categories showing positive growth
Deeper move towards “purpose” is increasingly evident across the consumer landscape

COMPANIES AND PRODUCTS

LVMH continues to lead in personal accessories despite low single-digit growth
The competitive landscape overall remains highly fragmented
Disappointing results for market leader LVMH highlight the tough trading environment
Tiffany’s new era underscored by contemporary campaigns and timeless luxury

CHANNELS

Stores retain significance amid e-commerce growth in personal accessories
The role of brick-and-mortar for personal accessories will continue to be explored
In-store digital technology helps to drive development in digital commerce
The shift from single channel to multichannel to omnichannel continues to accelerate
Emerging markets fuel online engagement through innovation and new business models

FUTURE OUTLOOK

Personal accessories set to defy future trend of low single-digit global economic growth
Key players may need to look beyond the US and China for dynamic growth markets

CONCLUSION

SWOT analysis
Opportunities for growth

CONCLUSION

Our expert’s view of personal accessories to 2029

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
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key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/the-world-market-for-personal-
accessories/report.


