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INTRODUCTION

Our expert’s view of Households in 2025

Key findings

Demographic, economic and lifestyle shifts to reshape household structure
Top five trends in Households

Top five trends uncovered

Drivers of consumer markets and impact on Households

STATE OF HOUSEHOLDS

Urbanisation: Pros and cons for a world in flux

Singapore: Acknowledging urban sustainability as an essential for people and planet
Household structure in 2024: The state of play

Solo living: Changing cultural norms allow new living arrangements

People, place and purpose: Community spaces become essential infrastructure
Financial resilience of the 60+ segment gains strategic significance

Digital engagement among mature adults unlocks new outreach possibilities

A cautious consumer mindset is embedded for the long term

A playful take on affordability in IKEA’s “Start the Car” advert

Housing affordability crisis adds to the squeeze on spending

FUTURE OUTLOOK

A backdrop of turmoil as economic volatility holds sway

Household growth: All eyes on Asia Pacific

Strategies shift in the smartphone era

Demand for refrigerators heats up: Dual fronts to growth in Asia Pacific

Smaller families, bigger demands: Personalisation targets modern parental spend
Subscription services can unlock value for parents and manufacturers

CONCLUSION

Navigating the highs and lows of the outlook for households
Opportunities for growth
Our expert’s view of Households to 2040

RANKINGS OF KEY INDICATORS

Number of households

Average household size

Average number of children per household
Urban households

Average size of urban household

Rural households

Households by type: Single person
Households by type: Couple with children
Households by type: Couple without children
Households by type: Single-parent family
Housing completions

Households with electricity

Possession of household durables

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.
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Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/global-overview-of-households/report.

Page 3 of 3



