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KEY FINDINGS

Dairy products and alternatives snapshot
Key findings
Value growth at 5.7% continues to be price-led in 2026, as volume remains flat at 0.5%
Our expert’s view of dairy products and alternatives in 2026

INTRODUCTION

Top five trends in dairy products and alternatives
Top five trends uncovered
Drivers of consumer markets and impact on dairy products and alternatives
Adjacent industries and how they impact dairy products and alternatives

STATE OF THE INDUSTRY

Prices continue to offset softening volume growth
Price-led growth is shifting innovation and consumption priorities
Western Europe predicted to overtake Asia Pacific as the largest region in 2026
Ingredient preferences indicate the potential innovation whitespaces

COMPANIES AND PRODUCTS

Leading companies focus on diversifying opportunities in new markets and categories
Activity in nascent categories drives competition
Demand for affordable yet quality products shifted the competitive landscape
Value-led categories focus on meaningful innovations rather than high NPL cadence
No artificial ingredients remains the largest type of sustainability claim for the industry
Critical to consolidate share and growth from a vast category and market footprint

CHANNELS

Shopping behaviour shifts towards high discount and value channels, or health stores
E-commerce platforms offering pricing transparency and assurance of authenticity win

FUTURE OUTLOOK

Coffee whiteners’ growth leadership indicates the direction of dairy’s role in diets
The US and India offer massive growth potential despite being large markets
Asia Pacific to reclaim top spot as India surges, and China and Japan’s declines soften
Lifestyle trends like UPF aversion, and product variety drive forecast volume uptake
Asia Pacific is the region with the largest unmet potential across dairy categories
Dairy’s potential lies beyond wellness; lifestyle adoption and format are growth pockets

CONCLUSION

The industry shifts to battle cost and diet adoption issues
Opportunities for growth
Our expert’s view of dairy products and alternatives to 2031

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
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Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/the-world-market-for-dairy-products-and-
alternatives/report.


