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INTRODUCTION

Our expert’s view of population in 2025
Key findings
A larger world is becoming an older one
Top five trends in population
Top five trends uncovered

SHRINKING MARKETS FIGHT BACK

How shrinking markets reshape growth
Angulas Aguinaga launches Krissia to target growing senior population
Morinaga’s probiotic yoghurt responds to Japan’s ageing demographics
Shrinking markets: Where growth hides in declining headcounts

TOMORROW’S POPULATION HOTSPOTS

Future consumer scale is concentrating in fewer countries
Wardah solidifies reputation as a household name for halal beauty in Indonesia
Indian beauty retail specialist Nykaa acquires the wellness brand Nudge
Capturing growth in tomorrow’s population hotspots

MIGRATION’S PRESSURE POINT

Demographic reliance on migration is rising but resistance strengthens
Remitly turns migrant remittances into a billion-dollar franchise
Mogu Mogu (UK): Leveraging cultural power to boost drinks market growth
Growth opportunities from migration and diaspora demand

WORKING-AGE SQUEEZE

The workforce is shrinking fastest where economies can least afford it
7-Eleven Japan: Automating routine store work
CP AXTRA, Thailand: extending older-worker participation
Protecting growth as the workforce and consumer pool shrink

THE FEMALE LONGEVITY ADVANTAGE

Ageing is increasingly becoming female
Vinamilk’s weight management milk highlights the need for precise targeting strategies
Kate Farms formulating for women on GLP-1 with specific protein needs
The female longevity growth opportunity

CONCLUSION

Future implications
Opportunities for growth

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
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Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/top-five-trends-in-population/report.


