
Page 1 of 3



Page 2 of 3

INTRODUCTION

Scope
Key findings
Key drivers affecting consumers in Malaysia in 2025
How developments today shape the consumer of tomorrow

POPULATION AND SOCIETY

Today 2025: Millennials lead a young population of 34.4 million
Youthful population grows amid immigration and moderate birth rates
Diabetes and cholesterol stay above the regional norm
Tomorrow 2040: 65+ cohort nearly doubles as the population ages
Gen Z overtakes Millennials as the largest cohort by 2040
Kuala Lumpur leads urbanisation heading past 85%
Opportunities for growth

POPULATIONANDSOCIETY

Case study: EPF reforms confront a fast-ageing society

HOUSEHOLDS AND HOMES

Today 2025: Households pass 9.3 million as families stay dominant
Apartments house the majority as ownership remains high
Evolving housing preferences favour smaller, well-located homes
Tomorrow 2040: Despite single person growth, households with children will remain dominant
Ageing household heads drive demand for eldercare and retirement finance solutions
Near-universal connectivity supports smart-home, digital-service and cashless propositions
Opportunities for growth
Case study: Touch 'n Go anchors the cashless household

INCOME AND EXPENDITURE

Today 2025: Steady growth with middle class representing quarter of Malaysian households
Transport and hospitality costs are the main driver of modest consumer price increases
Baby Boomers lead in financial optimism with wider increased spending on education
Tomorrow 2040: An expanding middle class trades up selectively
Rising disposable income among 35-39-year-olds to drive luxury consumption
Consumer spending reaches USD560 billion by 2040
Opportunities for growth
Case study: Targeted subsidies reset household budgets

LIFESTYLES

Key findings consumer survey
Millennials lead willingness to pay for quality
Price-led shopping fuels marketplaces and live commerce
Sustainability values meet cost-conscious limits
Malaysians demonstrate financial prudence and resilience
High salaries and work-life balance top priorities for both Millennials and Gen Z
Opportunities for growth
Case study: TikTok Shop scales live-commerce value shopping

CONCLUSION

Key takeaways

About Euromonitor International
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Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/malayia-consumer-profile/report.


