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INTRODUCTION

Scope

Key findings

Key drivers affecting consumers in Egypt in 2025

How developments today shape consumers of tomorrow

POPULATION AND SOCIETY

Today 2025: Egypt's 107 million population stays young and expanding
Generation Alpha now leads Egypt's population

Female obesity is a major health concern for Egyptian population
Tomorrow 2040: Egypt's population is set to reach 127 million by 2040
Egypt’s growth will slow but its consumer base will expand through 2040

Cairo leads population growth, while Suez and Port Said see faster working-age expansion

Opportunities for growth

POPULATIONANDSOCIETY

Horizon Egypt Developments bets big on New Cairo

HOUSEHOLDS AND HOMES

Today 2025: Family households dominate, while single-person living declines
Traditional family households persist in Egypt, even as family sizes shrink
Egypt's housing market grows around smaller, more urban households
Tomorrow 2040: More households and broader connectivity in 2040
Household leadership in Egypt is set to age, while staying male-led

Egypt's digital habits outpace its digital infrastructure ranking

Opportunities for growth

Snails EG - giving new life to kids' clothing through digital resale

INCOME AND EXPENDITURE

Today 2025: Strong income growth, but men earn over 4x more than women

Rising costs squeeze Egypt’s poorest households hardest

Baby Boomers are financially confident and investing in wellness

Tomorrow 2040: Egypt to grow richer - and the gender pay gap to grow too

The country’s income growth is set to outpace the regional average by 2040

Consumer spending grows faster than the region, with Cairo dominant but Suez surging
Opportunities for growth

Maijid Al Futtaim targets the mass market by expanding its Supeco discount format

LIFESTYLES

Key findings consumer survey

Willingness to pay varies by attribute, not simply by age

Egyptian consumers hunt for bargains, yet still pay for quality

More than a half of consumers are concerned about climate change

Consumers show stronger financial confidence and optimism than the global average
Job creation is accelerating, yet women remain underrepresented in the workforce
Opportunities for growth

LIFESTYLES

Hayat launches Molped Soft Dream Softness pads in response to wellness demands

CONCLUSION
Key findings

Page 2 of 3



About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/egypt-consumer-profile/report.
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