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EXECUTIVE SUMMARY

Why read this report?
Key findings

INTRODUCTION

Exploring the rise of Chinese brands in Latin America
The next Asian wave in Latin America: From commodities to consumers
Port of Chancay in Peru: China’s big bet in Latin America

LATIN AMERICA: THE NEXT GROWTH MARKET FOR CHINESE BRANDS

Latin America’s potential as a growth region for Chinese brands
Chinese brands’ expansion into Latin American consumer goods industries
Chinese brands set eyes on fast-growing industries in Latin America
TikTok Shop turns social engagement into commerce growth
Temu scales through local ecosystem building
Chinese brands move beyond market entry to build lasting competitive advantage
Latin America is no longer peripheral for Chinese brands, it is strategic

ADAPTATION, NOT SCALE, BECOMES THE KEY GROWTH DRIVER

Responding to local preferences and structural changes, key to Chinese brands success
Success of Chinese appliance brands took learning and adapting to the local market
Midea: leveraging Brazil as the platform for regional growth
Chinese third-party delivery brands eye Latin America’s foodservice boom
How Meituan (Keeta) is taking on local delivery giants
Korean and Japanese beauty brands paved the way for C-beauty in the region
Keaii Beauty taps into Latin America’s growing beauty opportunity
Adapting to a more regulated fashion environment in Latin America
Shein in Brazil - local production as a strategy
Local relevance to drive growth in underpenetrated industries
Local relevance becomes the new competitive advantage

INCUMBENTS STRIKE BACK WITH PREMIUM AND LOCAL EDGE

Local and regional incumbents respond to growing Chinese presence
How incumbents are reinforcing competitive moats
Rappi fights back through ecosystem expansion
O Botic á rio turns K-drama appeal into local relevance
Traditional beauty brands fight back by reclaiming innovation leadership
Differentiation, not discounts, drives incumbents’ resilience

CONCLUSION

Opportunities for growth for Chinese companies entering Latin America
Recommendations for established companies in Latin America
Chinese brands will continue to cement their position in Latin America
Evolution of the rise of Chinese brands in Latin America
Questions we are asking

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:
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Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/the-rise-of-chinese-brands-in-latin-
america/report.


