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KEY DATA INSIGHTS
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INDUSTRY PERFORMANCE

Solid growth driven by the desire for preventive health and healthy ageing

Sisterly and Griins redefine the consumer experience with combination products and supplements as snacks
Vichy bridges beauty and wellness as ingestibles gain traction in retail
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Continued growth as consumers look to prevent health problems
Acquisitions and certifications set to reshape growth and competition
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Premier Nutrition extends its lead in a fragmented competitive environment
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CHANNELS

E-commerce brands accelerate growth by expanding from DTC to Amazon
Offline retail declines as digital alternatives reshape the retail landscape
Rise of retail e-commerce expected to be the defining distribution trend moving forward

PRODUCTS

Formulation complexity and experiential delivery emerge as defining forces
Proprietary formulas and legacy-brand extensions mark recent launches
Consolidation, digital distribution, and certifications reshape competitive dynamics
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Chart 1 Real GDP Growth 2021-2031
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COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.
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e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/dietary-supplements-in-us/report.
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