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EXECUTIVE SUMMARY

Why read this report?
Key findings

INTRODUCTION

Gen Z and the new travel value equation
Rethinking 30 years of industry optimisation

THE NEW TRAVEL VALUE EQUATION

A closer look at the relationship between experiences and value

THE NEW TRAVEL VALUE EQUATION

Travel appeals across generations, but spending priorities differ
A more modern travel value equation
Higher perceived value, higher pricing power
Critical differences in generational preferences in 2026
The lodging example: Protecting pricing power as preferences shift
Delta Air Lines: Premium brand commanding 20% more per seat

GEN Z AND THE NEXT GENERATION OF TRAVELLERS

Gen Z: More cost aware, more willing to spend well where it counts
Survey deep dive: Where Gen Z over-indexes
Three white spaces that resonate with Gen Z beyond price
Gen Z: The AI booking pioneers
Loyalty programmes need to deliver more than points
Asia Pacific is already living the market’s next chapter
Gen Alpha raises the floor, not the bar

CONCLUSION

Gen Z and the new travel equation: How to win
What is the future of Gen Z and the new travel value equation?
Evolution of Gen Z and the new travel value equation
Questions we are asking

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/gen-z-and-the-new-travel-value-
equation/report.


