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Asia revealed as leader of global skincare sales as in-cosmetics 

Asia 2017 opens its doors 

Global market intelligence company Euromonitor International shares the latest insights and 

trends across the global cosmetics industry 

 

The latest global figures revealing the growth of the skincare and colour cosmetics markets 

were revealed at in-cosmetics Asia’s press briefing this morning. Euromonitor International 

revealed that the APAC beauty market has achieved CAGR of 6% over the past years and 

51% of global sales come from the region. 

  

While face moisturisers continue to command the biggest share of the Asian beauty 

products market, with a value of almost US$19bn, face masks have been the source of much 

of the growth, achieving CAGR of over 13% (2012-2017) – accounting for US$5bn of sales. In 

Asia, mass skincare grew at 6% CAGR over the same time period, eroding the premium 

skincare category’s market share.  

 

Contrary to this trend, in China, demand for mass products has been less than that of 

premium, despite mass skincare generating value sales 250% larger than premium skincare.  

 

The global market intelligence company also unveiled a number of growing trends from 

‘genderless’ beauty. Across Asia, more men experiment with products that have traditionally 

been used exclusively by females, while there is a growing number of consumers looking to 

‘personalise’ products to their individual tastes. 

 



Touching on the rapid growth of the colour cosmetics segment, Euromonitor revealed that 

Asia is also leading the global market with a value of US$15bn last year. In the APAC region, 

foundations and concealers are the largest category in the segment, with a worth of almost 

US$5bn, but BB and CC achieved a CAGR of 25% (2011-2016) despite modest sales of 

US$1bn – showing the huge potential in this area. 

 

Euromonitor also shared insights into the use of cosmetics by the over-50s global population. 

It noted that half of women aged over 60 used foundation at least once a week, while 59% 

of the same demographic used lipstick and 52% wore eye make up to the same frequency. 

Sunny Um, Beauty & Fashion Analyst at Euromonitor International, said: “South Korean brands, 

such as The Face Shop, Etude House and Innisfree, fuelled the mass cosmetics boom by 

fulfilling Asian consumers’ need for self-indulgence and affordability through creative brand 

storytelling, eye-catching packaging, diverse product ranges and low-price points.” 

in-cosmetics Asia continues at the BITEC in Bangkok until 2 November, with over 420 global 

personal care industry suppliers showcasing their latest innovations to more than 9,000 R&D 

professionals from across the world. To register please click here and visit http://asia.in-

cosmetics.com/ for further information. 

 

-Ends- 

For further press information, please contact the in-cosmetics Group press office on +44 (0) 207 240 
2444, or email in-cosmetics@stormcom.co.uk. 
 
You can follow in-cosmetics on Twitter at www.twitter.com/incosmetics 
Join our LinkedIn group at www.linkedin.com/in-cosmetics  
See us on YouTube at http://www.youtube.com/incosmetics  
Like our Facebook page at www.facebook.com/incosmeticsgroup 
 
About in-cosmetics Asia 
in-cosmetics Asia brings together more than 420 global suppliers of ingredients, fragrances, lab 
equipment, testing and regulatory solutions with 8,700 cosmetic manufacturers and distributors from 
across the Asia Pacific region. in-cosmetics Asia promotes innovation in personal care ingredients and 
technologies, providing quality education and consumer insights for formulators, R&D and regulatory 
professionals. Showcasing local and global industry trends, in-cosmetics Asia offers the most cost-
effective business and networking opportunities for the personal care ingredients community in the 
dynamic APAC markets. 
 
More information about Reed Exhibitions: 
Reed Exhibitions is the world's leading organiser of exhibitions and conferences. Reed brings together 
over 90,000 suppliers and more than 5.5 million buyers from around the world every year generating 
billions of dollars in business. Today Reed events are held in 38 countries throughout the Americas, 
Europe, the Middle East and Asia Pacific, and organised by 33 fully staffed offices. 
 
Reed's portfolio of over 460 events serves 52 industry sectors, including: Aerospace and defence, 
building and construction, design, electronics, energy, oil and gas, entertainment, food and hospitality, 
gifts, healthcare, IT/telecoms, jewellery, manufacturing, marketing and business services, 
pharmaceuticals, property, publishing, sport and recreation, transport and logistics, travel. 
 



Working closely with professional bodies, trade associations and government departments Reed 
ensures that each and every event is targeted and relevant to industry needs. As a result, many Reed 
events are market leaders in their field. 
 
Reed Exhibitions is part of Reed Elsevier Group plc, a FTSE 100 company and world-leading publisher 
and information provider. 
 


