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This report is part of a series of four highly-visual reports covering the 40 
markets surveyed in our annual Lifestyles survey.

Consumer Lifestyles: This report draws together the insights identified by 
the Lifestyles survey and provides analysis on the key trends.

Megatrends: Combines insights using the survey and how they connect with our 
eight Megatrends. Case studies demonstrate how companies are responding to 
changing attitudes and expectations in relation to each Megatrend.

Consumer Types: Understanding consumers beyond their demographic profile and 
providing a different perspective on country-specific consumer 
insights, particularly shopping habits and the path to purchase.

Consumer Values and Behaviour: Reviews shifting consumer traits and values that 
influence purchasing and consumption behaviours. (Visual only report)

Lifestyles Country Report Series: Set of Four Reports



Consumer Lifestyles in Hong Kong, China
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Consumer landscape 2021
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Life priorities
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Nearly half of Hong Kong consumers like to have some “me time”
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Time for favourite activities is a top priority for busy lifestyles
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Time for work less of a priority over other activities for young consumers
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Consumers want experiences that are tailored to them personally
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Successful image is import to all generations, after tailored experiences
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Consumers enjoy innovative products produced by trustworthy brands
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Older generations more likely to research first and buy based on trust
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Home life
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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High levels of activity in households, but being connected is the main event
CONSUMER LIFESTYLES IN HONG KONG, CHINA

Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Virtual connections important for all generations 
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Residents want homes that are well-connected to public transport
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Gen Z more enthusiastic about smart homes and multi-functionality
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Eating habits
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Out of home meals, delivery and convenience food above global average 
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Preparing food at home only slightly more popular than eating out
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Consumers seek premium foods with added health benefits 
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Snacks are often consumed between meals by over 40% of consumers
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Gen Z meal times more variable, and half enjoy screen time snacking 
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 

Data Removed from the sample

http://www.euromonitor.com/
http://www.euromonitor.com/


© Euromonitor International PASSPORT   24LIFESTYLES: CONSUMER LIFESTYLES IN HONG KONG, CHINA

Working life
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Ability to earn a high salary outweighs importance of work-life balance
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Work-life balance important for all generations, but especially Boomers
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All generations expect to earn high salaries 
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Flexibility and home-working front-of-mind for future working life
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Prospects of working past retirement age high amongst Baby Boomers
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Sustainable living
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Nearly 60% of respondents are worried about impact of climate change
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Older generations more engaged in actions to protect the environment
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Plastics and food waste biggest issues for consumers
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Reducing plastics use and food waste key concerns for Baby Boomers
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Respondents less likely to repair than replace items than global average
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Using sustainable packaging and energy-efficient products important
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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30% of consumers ready to boycott brands that go against their beliefs
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Gen Z feel strongly about buying from brands that support their values
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Leisure habits
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Over a third of respondents socialise online every week
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Next to socialising, online classes are popular among all generations
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Highest percentage of respondents shop as a leisure activity weekly
CONSUMER LIFESTYLES IN HONG KONG, CHINA
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Only Gen Z socialise more with friends in person than shop for leisure
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Gen X and Millennials most active in going on domestic trips
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Majority of holiday-makers want to go somewhere where they can relax
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Quality of food and dining opportunities important considerations
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Health and wellness
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Women more actively engaged with caring for their health and wellness
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Walking and running most regular exercise habits
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 

Data Removed from the sample

http://www.euromonitor.com/
http://www.euromonitor.com/


© Euromonitor International PASSPORT   50LIFESTYLES: CONSUMER LIFESTYLES IN HONG KONG, CHINA

Running is the exercise of choice for younger generations
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Majority use massage to alleviate stress, but yoga above global average 
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Gen Z less likely to use herbal remedies than other generations
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Shopping habits
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Mall shopping popular, but consumers buy less to afford higher quality
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Baby Boomers most avid mall shoppers; Gen Z more likely to shop local
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Data Removed from the sample

http://www.euromonitor.com/
http://www.euromonitor.com/


© Euromonitor International PASSPORT   56LIFESTYLES: CONSUMER LIFESTYLES IN HONG KONG, CHINA

Consumers less likely to trust independent consumer reviews
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Younger consumers more influenced by friends/family recommendations
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The convenience factor of subscription services biggest motivator
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Seeing and trying products a strong motivation to shop in-store
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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All generations share the see, try, buy immediate purchase motivations
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Online shoppers more motivated by the satisfaction of instant purchase
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Best prices found online also a key motivation for Millennials and older
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Technology
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Managing privacy settings and protecting personal data biggest concern 
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Older generations more likely to see targeted advertisements as invasive
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In-home virtual assistant ownership behind global average
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Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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Smartwatch ownership above global average
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Nearly half of all respondents participate in online video gaming
CONSUMER LIFESTYLES IN HONG KONG, CHINA

Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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All generations active on social networks, including over 70% of Boomers 
CONSUMER LIFESTYLES IN HONG KONG, CHINA

Source: Euromonitor Voice of the Consumer: Lifestyles Survey 2021 
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This research from Euromonitor International is part of a global 
strategic intelligence system that offers a complete picture of the 
commercial environment. Also available from Euromonitor 
International:

Global Briefings 
Timely, relevant insight published every month on the state of the market, 
emerging trends and pressing industry issues.

Interactive Statistical Database 
Complete market analysis at a level of detail beyond any other source. 
Market sizes, market shares, distribution channels and forecasts. 

Strategy Briefings 
Executive debate on the global trends changing the consumer markets of 
the future.

Global Company Profiles 
The competitive positioning and strategic direction of leading companies 
including uniquely category-specific sales and share data.

Country Market Insight Reports 
The key drivers influencing the industry in each country; comprehensive 
coverage of supply-side and demand trends and how they shape future 
outlook.

Learn More
To find out more about 
Euromonitor International's 
complete range of business 
intelligence on industries, 
countries and consumers please 
visit www.euromonitor.com or 
contact your local Euromonitor 
International office:
Bangalore +91 (80) 6774 0500

Cape Town +27 21 524 3000

Chicago +1 312 922 1115

Dubai +971 4 372 4363

Dusseldorf +49 211 890 0944

Hong Kong +852 3796 3604

London +44 (0) 20 7251 8024

Santiago +56 22 915 7200

São Paulo +55 11 2970 2150

Seoul +82 2 6123 0209 

Shanghai +86 21 6032 1088

Singapore +65 6429 0590

Sydney +61 0 2 9581 9200

Tokyo +81 3 3436 2100

Vilnius +370 5 243 1577

Experience more...
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